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Cosmeétique Hebdo N°303

REFERENCEMENT
SAHLIiNi chez DOUGLAS.

The perfumes brand, launched a
year ago by Celine Sahlini Martin
a French-Indian scent lover, is
now available in the German
Shops Douglas

October 2006

SAHLINI

PARFUMS - PARIS
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e A meeting and reunion story, scented
P e ot e like a smooth and intense dream




|
Mini Catalog

September 2007

" SAHLINi

SAHLINI A\ - - PARFUMS - PARIS

«§Yermm o e gy e

LA FEMME.

x { - L —
I ] B o) ' iy e ———

HOBHHHH
TOP10

-




ThE e e [ heiems (0 e —=

Ji— |

iniarviaw With Celice Martin, ke Fousder o .
o Savin ﬂ
u -
w SAHLINI =
*a.a-ﬂﬂ’

m g rma e T R e L X L) e 2

P i i, --'-1 s oo T = Mot mam. ey o b ven mas ‘i:
|.-..,-..,._._|-|..| S ._..-n [ T

I il B i e ] S P

[ R P T L 5w =

BT AT

e LT Lkl =
AT .-r!-..-.-.--r- e
i o g I | i i I i |

S A S R P

P e e . Bl g e e st oemlinera T by
T . Lo

£ §

i - b T ——
= R e e
w =P n s e parn e o
rrid T o il s

[ S ————
T T —————
Fopmm me s s e i g .
mr mrmem s gt e e v R
- sy we o enn
B WS B et = B ki
= »

R P AT Y

el
. T ——
= - B L e | e
— e
- —— rae, e e Y
= e e L -
- A 1
P
> Lt e e
!.l-!l-!l"-ll-".-'l B A
g - - - i Tra agass = & —
b 0 e e TS aeww 1 e parheeesd B0 - LR - )
Bt e o Tewe e cre e Lo v e e i
b =
bl it atis o e i
P RS, s
:-hl-lqll.-n.--l sn ofwe - ool pelens bos som il o < vj ey

ik e W el e e ﬂ.'rllrllr_l-'r Lo = R i DL ]
il L s W i W -y e B

Fragrantica.com
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SAHLINI INTERVIEW

« La Femme » has been created to
symbolize a woman who is at the
same time sensual and dynamic.

« L’Homme » is also a mix

between India and France : the S AHLINI

fragrance is refined and delicious
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SAHLINI

PARFUMS - PARIS

PARFUMS : FRAGRANCES
INDIENNES

The delicate and intense
fragrance were inspired by her
Indian roots
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EVOCATIONS INDIENNES

« La Femme », the feminine
perfume of the brand spills out a
subtly floral and spicy fragrance.
« L’Homme » ‘s scents reveal all
the masculinity of the one who
wears it by the strenght and purity
of wood.
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You can’t stand up to the eastern
fragrance! For sure, French

women, more feminine than SAHLINI
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Even more than a simple
perfume. It is an ode to natural
beauty and dream
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| Sahlll'll CHEATRICE DE PARFUMS

DMN!I'IDE-I.E'.ES Elh'r'l'.ll.'ll:lil.'ql ey graphiste, ol i préhivd créor dea
. o RIS, AVSD BB thiflE Ehaisesr o fan
H"..ﬂ.l:.;i&-l‘ ) |I::::r :ﬂlﬁﬂ_;u&ut_};:r:?{a:,:ﬁrl-:lrir‘li::. :
QUI DORT LA? PRIX LIGHTT
NOTHRE CHAMERE PAILLETTES
NOUS HEVELE ET DELLIRFE
il ILLARY
LA FOURRURE
SANS S'APPELER LINTON

EXCLUSTVE

SAHLINI

PARFUMS - PARIS

LA FILLE A SUIVRE

My perfumes are « niche
products ». They are rare
and my main targets are
people looking for original
scents, just as unique as
they are

EN CRAMME |
FRS F LENE A TR
N T ETHIODES
BEALTE, UNE FOR
ENVIE I LY ET

s a Ca 1 - R R s B ]




.-||r_'|5.

ping

Fr s T o =y

Edithon Sunsi
Sahlini : Parfum de reussite...
F'l'-r'l' im

L L]

Bt Euliry,

e Mariin orée a8 pEfeme o4 8
propee  Fugngee Sahiind, Cesf ao titre de
pDrapfesld § RAMEL &1 & PRI, S0 6T 68
drviFtEl GJERiEl OF pullioie GCus Colifsl
Mgain fravelie & la ordeton de packapng
notammend posr fen articles e parfumaris
Le monds de ‘a fregrence o paxsionma @ slle §
Eofrklire wfe iRdRE. Puis, gl AUSTE LA
H“v""’-‘-"'ﬁ"' By Pagled sijieshelies !’-'.l"' Bt L
e directrice srintigue lsniraing dors o
WHvErS B FEhHATE, B lfedied, e fecl3
de frames, Caline Martin pense o3sEnces;
maRcE, wlthuer, hsspdrides, myeTha En
200ek, préfmier pas dani lo monoe Su parfum
Pramifires Fesennlres. CEs an 3008 gu'eils
deécide de créed sEs proprEs Meduels. A 2%
pre,. aver Vside dien “nez® slle Bnce deus premeteps saus S parhon Fian pour
famene, nommd "L Fomme™, Fauire peg Fomses, Baplisd “Lromse™, Uns simpiens
ol Sbed & B erdatrign. “lo voularl S5 progoidd dod procutis gul mE Felkereble, Sl
priosduits lids & mas origings Iindlereses, § ma oultune frangalie, Bin des iendasoes
PCieiEs”; exphgee Céling Marin Adwitaiy o oes eun de parfum fralche, Aémining,
cingralle oU &6 milerd lanmin, Bob de Tantal, Vanills &s Mitagascar oot La
femimss” | dophabicee, bt gl &Scidantal, ou & dliant Aomsarin, Pin &' Auitricks, Muguat,
dou de Cheofe pour "LHMomene™. Uns yrale Doans oOde cadesu por Nodl |
Ddcpifres- et dens les parfumeries DOUGLAS, par esemple § Neoies, &4 | o, rue
Scrillsy - OF 40 69 M 9% oo endcds au Sables dTHonke, 0% D128 ¢ Hidel &8 WViks 03 %L
42 03 M5 D ek piefomnaisil BEALITTY SUCLESLS & Biell, JW © opifire oSemmantial
Géard OF 98 O 65 BS mals sussl b Angors, 49, Lo Ress des Lices O &) B8 58 44, Ls
Mans, 72, Congsds Ponlissis 0F 4% 8 0 55 AglFes poinE OF WeE

R L L NPT ey P ) R

Fary de Parfes  Vasoriasieis "L Aeosna” o
Sahfind 103 il @ ¥ Faod s omi ¢ 59 swrnd
s de PFerfum Fapormabesr I Hommeé™ e
Sahdind [0 mid - 6 puroe - 50 e | 4T surme

Dolcerama.fr

October 2007

SAHLINI : PARFUMS DE REUSSITE

« La Femme » is Fresh, feminine and
reflects Eastern scents.

« L’Homme » is sophisticated,
undressed and occidental.
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W SAHLINI : UN PRENOM, UN
PARFUM, UNE HISTOIRE

The Orient’s exoticism
mixed with the French
elegance
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An olfactory and refined trip
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CELINE MARTIN :
VOYAGE EN
PREMIERE CLASSE

A perfect harmony
between the bottle
made of glass, gilt and
precious wood and
Eastern, refined, fresh
and delicate fragrance
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« La Femme » by Sahlini
IS a gripping perfume for
refined and actual women
who like original products
reflecting their personality
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The Scented Salamander

December 2007

SAHLINI

PARFUMS - PARIS

LA FEMME, L’HOMME BY
SAHLINI

« La Femme » is described as
a delicate Indian oriental
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An olfactory crush
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Forme de Luxe

January 2008

QUI FAIT QUOI? DOUBLE CULTURE

Both perfumes, masculin and feminine,
are a mix between East and West

SAHLINI

PARFUMS - PARIS
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SAHLINI SE DEPLOIE
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FRAGRANCES
INDIENNES

A smooth and
intense fragrance




Nantes 7

Interview made in january, 10th 2008

TELEVISION SAHLINI

Interview par Julien Mahet
10 janv 2008
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1- Paul Smith - Bose

ST VALENTIN DERNIERE
MINUTE. 4 PARFUMS
COUPS DE CEUR.

SAHLINI : LAFEMME EN
NOIR

2- Nickel

=
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« La Femme en Noir » is
T inspired by the elegance .
b} 15e and fashion in Western SAHLINI
countries. At the same
time, it is made of nobie
materials such as wood

4- Lanvin - [a 1 - ; R




Mini Katalog

February 2008

T NAPDIOMEPHA

(<¥] > AN
\

r v | \wa
n [ o e - =

d ] e T BBINYCK ) (

\ | o - FOLOHL OGN DABRA LA ez p
i | [ z = e bty o no nce
’ . N |} ) »
o
i

H AT A3HEDS

MAPOIOMEPHA KOCMETHKA CPEACTBA 11O YXOAY MOAAPKH

- GUERLAIN

= Dotigner Shad, 156 415 47 54

Designer 2 o SAHLINI

8“&”(: sirer e c PARFUMS - PARIS
OcoBan MUCTHKE 1 ao e :
POMABHTHES S e it e
Apasuicsoro i
nonyocTpoea. .

LAFEMWE N ot
. LA FEMME
= (W

e

INSOLENCE



]
AchatVIP.com

February 2008

Biw | wwm mchiie p L0
Pags - e Moy B
Dt - CRLATATEOCN

LR A T e B L EE RS L

actusil
eivinrieg Chuls
Fawhinim bl
i bl o bikie
wulay il

drasise ifid poms

RS T MODE BEAUTE
Lis Datgans ive & B garis maucine des deasoe G lermast pur oe ik Floral, Fresh, oriental
§ B SOGUERGE HEAUE Al Ay oY ETSS | Serels Swiclide — . : .
ot by e AT TS TR o + here is the exotic

da T-shrly manches cowbes. debardeurs f chems s,

Do so Codd, i mavgoe § rmo créds |y 8 des ans. sembles caronner dans s criats COthaII Oﬁered by the

QU pEraaen g Maves En eBsl, o'esd 8 Seue ol utiue erisnd Sy indimia enchnologs
Ao B Feanos ul Bropoie d coll Seidiuti Jemvdyi Balkded ed v ipi & HWta b viama Scents Of « La Femme
Eangogrcly pour s penched o des modies wnigues. fans el ongnags -

Raywres muges, bandes do dentoly sur ke cObd U bower of Deires fanisses =J-m.h en NOII‘ »

SAHLINI

PARFUMS - PARIS

Paxtalint 85 dird S0US DOUT I Mo S0MMe 08 35 SUPTH IrsiTesTm
nformatong © Lea Cancons - 01 T1 18 15 30 @ered: O 48 8T 40 2T

| En oo mos de Fivi, pionds lesle powr s amounsun. Sahlin lance son duo
da parfums colechor @ Lo Semime en nor ot Lhomme an sor.

Pour s flacon du medie Peminin, & mangoes 5 'wsi raprte oo oty Gy Hbond
Aok b b BT 8 Lt Ml Ndennes

Flinar, fras ol onendsl, vell b cociind wiobous [t par lee semeur S Ly
farmrrd an ned, Qi &8 Sorrmiles stuine, sls i 12 bes Hls §obvi

Gampler &5 syron poor L Semma an new 1f 80 soron. powx | homre en ror




oMoz e Osmoz

o BMCTESE TFRIANIN . PO FELIEFFINA - CRICR ARTEACE IS JF1 T A ARMEES o 00 P e

2008

I- I LI

- A CAHILING §
B 1 Femme o
i 1 . e ] Frmima Aeacal Pl
L |
. S SAHLINI PARFUMS
et

A meeting between
ek the Indian and the
g French cultures

2 L'HOmIme « sess SAHLINi

PARFUMS - PARIS
. 7 [t [ LTS PR R ]
Ays
Luiey i Hawsw da lakd w =1
L L fre o dwrry i ey L 1 ® b=, by orw
| PRETN | $led e T "
15 rer wdarnar A ghen 1w g ror 1 paris e
S RELLE N W H —
o
P
b b = i
=1 = L= ¥ i b al
. ol iy b i
] iy i B -
. e N T rdy
ik [h - il 1
- e . da b o r
P [ vl i ' a i i @ i [



Export Magazine

March- April 2008
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SAHLINI PARFUMS INDIAN
INSPIRATION AND
CONTEMPORARY LUXURY

« The bottles and the packaging,
designed and conceived like
jewels. La Femme is elaborated
with quality ingredients leaving a
touch of freshness and feminity, a
delicate contrast between Indian
sensuality on one side and flowery
light notes on the other »

S e URCE OF INSPIRATIs N

Balagna [Italy)
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SUR LA ROUTE DES INDES

An assembling as natural
as possible. At the same
time oriental, floral and
fresh. The result? « La
Femme », a refined
fragrance
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